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Marvel at limestone caves at the Banjaran
Hotsprings Retreat, admire couture interiors at
Claridge’s with Diane von Furstenberg, revel in
history at Brown’s London and Shanghai's
Fairmont Peace Hotel, and chill out at The IceHotel
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The Brain Trust:
Hospitality Architecture
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November 1i, Hong Konq
Book your tickets now!

“Always design a thing by conmdermq it  TrEiERRET
in its next larger context - a chair in a room,

a room in a house, a house in an

environment, an environment in a city plan”

- Eero Saarinen
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Hong Kong

A local teaching and research hotel heralds a
new era in Hong Kong's hospitality industry with
the launch of the territory's own hotel brand

TEXT: BONNIE PAU
SHOTOGRAPHY: COURTESY OF HOTEL ICON
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When it comes to the best of Hong Kong's
industries which have successfully made their
name in the worldwide market, we might think
of fashion - as the annual survey by Global
Language Monitor recently points out, the city
ranks as number two on the list of top global
fashion capitals this year. Or what might come
to mind is the achievement of Hong Kong
cinema and the influence it has had on
filmmaking around the world.

That the tourism industry has been an
important part of Hong Kong's economy since
the city shifted to a service sector model in the
late 1980s is often overlooked. In the past two
decades, however, Hong Kong has attracted

some of the largest hotel brands onto its shores.

Now, with the completion of Hotel lcon — a
262-key teaching and research hotel scheduled to
open in March 2011 - Hong Kong has finally
developed its very own local hotel brand. “in
2004, the Hong Kong Polytechnic University (HK
PolyU) noticed the fast-growing hotel and tourism
industry in Hong Kong, Macau and mainland
China. Now, around 100 hotels are scheduled to
open in China, which creates substantial demand
in education of hotel and tourism professionals,”
says Richard Hatter, general manager of Hotel
Icon, who previously warked for Shangri-la Hotels
for almost two decades.

"Ranking number two in the world and

As well as a restaurant by
leading British designer

Sir Terence Conran and a
vertical garden by French
botanist Patrick Blanc in the
lobby, Hong Kong artist
Freeman Lau was invited to
work as chief curator of art
pieces within the hotel

number one in Asia in terms of research output
at that time, the University's School of Hotel and
Tourism Management (SHTM) is well positioned
and equipped to meet these demands. We want
to reference and evoke a lot of traditions of
Hong Kong, because this is a Hong Kong brand.”

Hotel Icon is a first-of-its-kind hotel fully
owned by a university — not affiliated to any
chain hotel brands — with a total investment of
HK$1.3 billion, Aiming to attract candidates with
work experience and for further education, the
hotel offers training opportunities for up to 100
students. With 300 full-time staff, the hotel will
operate independently, with all profits going to
educational purposes.
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Located in Tsimshatsui East, the 28-storey
hotel offers standard facilities: guest rooms, F&B
outlets, conference and banqueting facilities,
lounge and spa. Among the guestrooms are
three prototype rooms located on the tenth
floor, where students can experiment with new
ideas and hospitality trends.

Perhaps the most noteworthy feature of the
hotel is the mix of creative effort from home
and abroad. As well as a restaurant by leading
British designer Sir Terence Conran and a
vertical garden by French botanist Patrick Blanc
in the lobby, Hong Kong artist Freeman Lau was
invited to work as chief curator of art pieces
within the hotel. “We want to showcase local
creativity in the hotel, to enhance the status of
Hotel Icon as a unique representation of a Hong
Kong, which infuses local culture into the
hospitality experience,” explains Hatter.

"Our aim is to guide people in appreciating
the local art scene in their daily lives. We looked
at how the work of Hong Kong artists, HK PolyU
design students, local and international
designers could be involved — visual designs,
sculptures, furniture design, photography, floral
arrangements, art installations, multimedia
works and lightings... People can even buy these
works if they want to.”
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Creative synergy
RathEs

Rocco Yim BR&
Rocco Design Architects is responsible for the architectural design of the building. Open both visually
and spatially with glass atria punctuating various levels, the building allows visual permeability, to =
connect both sides of the site. !
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Vivenne Tam ##E
Vivenne Tam, an alumnus of HK PolylU, has been invited to design a suite. “She was given a |
completely free hand. We're thinking of making it a wedding suite,” says Richard Hatter, general

manager of Hotel Icon.
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Terence Conran

Sir Terence Conran, founder of Conran & Partners, is designing a private dining ¢lub and an all-day
restaurant. Featuring open kitchens and cosy private rooms, The Market (as it has been tentatively.
named) will provide diverse dining concepts, including favourite dishes from Hong Kong and Asia. :
Conran & Partnersflit AEDERHAABEREFTRELAThe Market 2 FEER - RRERREHERE
EOWAEZT  MOEEHEEREM AR =,

William Lim #{&
Located on the first floor, the 660 sg-m Silver Box ballroom will be created by Hong Kong designer
William Lim, founder of CL3 Architects. He is also designing all the public areas in the hotel, including
the nlnrh ﬂoor spa and outdoor swimming pool.
PSR R IR A S8 B AMEB T £ 2 —1289Siver Box®
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